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5 . GINGOOG CITY COLLEGES, INC.
GINGOOG CITY, PHILIPPINES 9014
BACHELOR OF SCIENCE IN BUSINESS ADMINISTRATION

Mdjor in Marketing Management (CMO NO, 17, 2017)
Effective School Year 2020-2021 (Revision No. 4)

FIRST YEAR
FIRST SEMESTER SECOND SEMESTER
CODE DESCRIPTIVE TITLE LEC|LABIUNIT| CODE DESCRIPTIVE TITLE LEC [LAB|UNIT
Orientation Fiad GE2 [READINGS IN PHILIPPINE HISTORY 31013
GE!l |UNDERSTANDING THE SELF 3] 0| 3 | BACORE4 [TAXATION (Income Taxation) -1 0] 3
BA CORE! [BASIC ECONOMICS (Eco) 3813 PROFI  |MARKETING MANAGEMET 3108
BA CORE2 [BUSINESS LAW (OBLIGATIONS AND CONTRACTS 310} 3 | CBMEC1 |OPERATIONS MANAGEMENT (TQM) 21013
BA CORE3 [HUMAN RESOURCE MANAGEMENT 3] 0| 3 | CBMEC2 |STRATEGIC MANAGEMENT 319013
MKTG. [PRINCIPLES OF MARKETING 21013 HCT  |INST. ADVANCED COMPUTER EDUCATION | 3 [ 2| 5
IELP INST. ENGLISH LANGUAGE PROFICIENCY 21215 PE2 LATIN DANCES/DANCE SPORTS 21012
FE] FITNESS PROGRAMMING AND MNGT. 21401 2 NSTP 2 [NATIONAL SERVICE TRAINING PROGRAM 1 (3)] 0 {(3)
NSTP 1 |NATIONAL SERVICE TRAINING PROGRAM 1 (3)1 0 | (3)
211 2|23 20 2 |22
SECOND YEAR
FIRST SEMESTER SECOND SEMESTER
CODE DESCRIPTIVE TITLE LEC|LAB|UNIT| CODE DESCRIPTIVE TITLE LEC | LAB [UNIT
GE3 |THE CONTEMPORARY WORLD 3813 GE6  |ART APPRECIATION 3103
GE4 |MATHEMATICS INTHE MODERNWORID | 30| 3 GE7  |ETHICS 3 D3
GES5 |PURPOSIVE COMMUNICATION 3]0 | 3 | GEELECTI |LIVING IN THE IT ERA 3| D)3
STAT  |ADVANCED STATISTICS 310] 3| PROF2 |MARKETING RESEARCH 3 10| 3
P-ELECT] |SALES MANAGEMENT 3|10 | 3 |BACORES|[INTERNATIONAL TRADE AND AGREEMENTS| 3 | O | 3
o |c00D GOVERNANCE AND SOCIAL RES. 3]0 | 3| PROF3 |PROFESSIONAL SALESMANSHIP 3]0]3
ACCTG.1 |FUNDAMENTALS OF ACCOUNTING 310 3 |ACCIG.2 |PARTNERSHIP AND CORP. ACCOUNTING 310} 3
PES TRADITIONAL GAMES AND SPORTS 21014 2 PE4 SPORTS AND RECREATIONAL LEADERSHIP 2101 2
231 0}23 231 0}23
THIRD YEAR
FIRST SEMESTER SECOND SEMESTER
CODE DESCRIPTIVE TITLE LEC|LAB{UNIT| CODE DESCRIPTIVE TITLE LEC [LAB|UNIT
GE8 |SCIENCE, TECHNOLOGY AND SOCIETY 3101 3 GER LIFE AND WORKS OF RIZAL 3101 3
GE ELECT2 |PHILIPPINE POPULAR CULTURE 3 10| 3 |GEELECT3|GENDER AND SOCIETY 240713
PROF4 |ADVERTISING 35013 PROF 7 |RETAIL MANAGEMENT 31073
PROF5 |PRODUCT MANAGEMENT T3ITO 30 PRQE,S”’ DISTRIBUTION MANAGEMENT 31013
PROF 6 |PRICING STRATEGY 3] 0.]. 3 | P-ELECT3 |E- COMMERCE AND INTERNET MARKETING| 3 |0 | 3
BA CORE7 |BUSINESS RESEARCH 3| 0| 3 | PELECH ISTRATEGIC MARKETING MANAGEMENT S0 1.8
P-ELECT2 |[NEW MARKET DEVELOPMENT 310L 3 | IPSED [PEACEED. & PHIL INDIGENOUS COMMUNITIES 3lo]3
: 214 @b oyt 21102
7w CFOURTHYEAR |
FIRST SEMESTER MR ART T R ; SECOND SEMESTER
CODE DESCRIPTIVE TITLE " |ieciiaBfunir] CQDE DESCRIPTIVE TITLE LEC |LABUNIT
BA CORE 8 |THESIS OR EEASIBILITY STUDY tad o] 5+ ’PRA‘C.W’ ii?cncuwwow INTEGRATED LEARNING (600 | o | | 4
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